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Recent Research Studies on the Use of Sound
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odio is sound, therefore oll
meoning hos to come
through sound-the words
chosen, the woy the voice
is used, thd diversitv of

ouditory effects,

The procticol side of this is shown in four
foirly recent studies which hove turned
up son?e very interesting findings. Only
two of the experiments reseorch rodio
progromming specificolly but their find-
ings ore of interest to rodio workers
becouse they demonstrote the power of
sound to goin listener ottention, to help
people remember informotion, ond its ef-
fect on source credibility,

In the first, ('l) 192 children were tested
to determine whether rodio would be
more stimuloting to the imoginotion, ond
whether television would tronsmit more
informotion thon rodio. Under exoerimen-
tol conditions, children of vorious ethnic
ond sociol closs groups either listened to
o cossette tope of o story or wotched on
onimoted videotoped version of thot
story, The videotope used the identicol
soundtrock, The mojor findings indicoted
thot the oudiotoped version stimuloted
more imoginotion ond highlighted verbol
informotion thon the onimoted version,
Overoll retention of storyline oction in
porticulor, wos significontly enhonced by
the video.

Another study (2) investigoted the use
of sound effects in children's television
progromming. The use of sound etfects
increosed selective ottention. Children
remembered more when sound effects
helped them to recognise, or infer whot
wos hoppening or being soid,

Speoker credibility is o chorocteristic of
o rodio performer thot is wholly o motter
of oudience perception: it is ossigned by

o listener, lt is the listener's perception of
how o rodio voice "sounds," ln on experi-
ment (3) on how vocol frequency, or pitch,
otfected perceptions of the speoker, dif-
ferent levels of pitch otfected percep
tions of speoker competency, honesty.
ond persuosiveness. The perceptions
voried, however, occording to the sensi-
tivity of the listeners to this type of
nonverbol stimuli,

Rodio news editors commonly believe
thot the brood spectrum of sound con-
toined in voice reports ond octuolities

odd to the oppeol of
news. One study (4)
hos found no supporl
for thot belief, Further.
it did not find evi-
dence to support the
view thot voice re-
ports ond octuolities
help listeners to 're-

member the focts of
news stories,

In their own woy, the findings of eoch of
these studies chollenge rodio producers
to use to greoter effect, the ronge of
sound ot their disposol. Sound is the tool
of our trode, Let's use it wisely ond use it
well,
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